
Audi  
MediaInfo 

 

** The collective fuel consumption values of all models named and available on the German market can be 
found in the list provided at the end of this MediaInfo. 

1/4 
 

Product and Technology Communications 
Benedikt Still 
Phone: +49 841 89 89615 
E-mail: benedikt.still@audi.de 
www.audi-mediacenter.com  

 

Audi e-tron Is World Market Leader in Its Segment 
 

 Audi e-tron the top-selling electric SUV in Europe 

 Deliveries of the model increased by 86.8 percent as compared to previous year 

 Electric offensive continues to gather pace with e-tron GT and Q4 e-tron models  

 

Ingolstadt, July 16, 2020 – The Audi e-tron is the worldwide market leader in its segment.  

The first fully electric series production model from Audi is popular all over the world with 

customers and media alike. Numerous awards and comparative tests stand testament to this. 

With the e-tron GT, the Q4 e-tron, and the Q4 Sportback e-tron, Audi is looking toward an 

electric year 2021 in both senses of the word. 

 

In the first half of 2020, Audi delivered 17,641 e-tron models to customers worldwide. This 

corresponds to an increase of 86.8 percent as compared to the previous year – despite the 

difficult market situation due to the coronavirus pandemic. The fully electric Audi model is 

therefore way ahead of its competitors in the full-size battery electric vehicle SUV segment 

worldwide. It is even the overall top-selling electric SUV in Europe. 

 

The Audi e-tron is highly sought after in the Scandinavian market in particular. In Norway, which 

is the pioneering country when it comes to electric mobility, it was the top-selling passenger-car 

model in the first half of the year. The e-tron makes up 92 percent of the volume of Audi models 

delivered in Norway. It also makes up a significant portion of deliveries in Iceland (93 percent), 

Sweden (12 percent), and Israel (14 percent). In the USA, the e-tron has recorded an increase in 

sales by more than 50 percent as compared to the previous year. Hildegard Wortmann, Member 

of the Board of Management for Sales and Marketing: “The Audi e-tron is a real game changer 

for us and clearly illustrates our vision of sustainable and progressive premium mobility. Our 

first fully electric SUV combines design, dynamic handling, and interior quality with the latest 

technology – for emissions-free driving without having to make compromises. The e-tron is the 

beginning of a new era for Audi. We will continue this success story.” 

 

Fast charging and long-distance qualities as a trump card 

The success of the Audi e-tron arises mainly from its everyday usability. In addition to the large 

passenger-compartment space, its long-distance range plays a decisive role here. Longer 

distances can be managed easily with the e-tron Sportback 55**, which has a range of 

446 kilometers (277.1 mi) (WLPT), and the e-tron 55**, which has a range of 436 kilometers 

(270.9 mi) (WLTP). e-tron drivers also benefit from fast charging speeds. The charging capacity 

of up to 150 kW is available for a significant proportion of the charging process. For a range of 

about 110 kilometers (68.4 mi), the customer ideally spends just under 10 minutes at the 

charging terminal. The Audi e-tron 55** reaches the 80 percent mark after roughly 30 minutes. 
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The e-tron Charging Service provides a further great advantage when it comes to everyday 

usability. The premium charging service makes around 155,000 public charging points in 25 

countries accessible with one charging card. When driving abroad, customers can charge their 

cars according to the local purchasing conditions without any extra costs. The myAudi app and 

the Audi navigation system make operation particularly easy. In addition to planning the route 

and activating charging points, the driver is also always informed as to whether or not the 

charging terminal is currently available for use. 

 

Awards in many categories 

The Audi e-tron is a winner, as demonstrated by the numerous comparative tests and awards it 

has won. In 2019, the e-tron won more than two thirds of all comparative tests. In addition, 

readers of “AUTO BILD Allrad” magazine voted the e-tron “all-wheel drive car of the year” in the 

“all-wheel drive hybrids and electric cars” category in Germany in 2019. The e-tron won the 

“Goldenes Lenkrad” (Golden Steering Wheel) in the “large SUVs” category, prevailing against 

competitors powered by a combustion engine. In the “company car of the year 2020” award, the 

e-tron won in the “electric cars full-size/luxury class” category. 

 

The e-tron also receives awards in other countries regularly. In the USA, the model recently won 

the “Wards 10 Best Interiors” award for its futuristic interior. The US magazine “Green Car 

Reports” named the Audi e-tron the “Best Car To Buy 2020.” The e-tron also convinced the US 

Insurance Institute for Highway Safety (IIHS) in crash tests and was the first electric car in the 

world to receive the “Top Safety Pick+.”   

 

The technical innovations of the Audi e-tron also convinced experts. For example, Audi won the 

“Display Industry Award 2020” of the “Society for Information Display” (SID) for the 

development of the virtual exterior mirror. This award is one of the highest distinctions in the 

industry. The technology is also well received by customers. One third of all buyers opted for the 

camera-based exterior mirrors. 

 

Sportback and S models flank the success model 

The Audi e-tron marks the start of an extensive electric offensive that will include around  

20 fully electric models by 2025. The Audi e-tron Sportback was added to the e-tron family in 

April. The “S” versions of the e-tron and e-tron Sportback, which were introduced just recently, 

form the sporty spearhead of the model series. 

 

Electric: high-end GT and two Q models in the starting blocks 

Today’s successes are an incentive for tomorrow’s goals. With the Audi Q4 e-tron concept, Audi 

gave visitors to the 2019 Geneva Motor Show a taste of the brand’s first compact electric SUV. 

With the Q4 Sportback e-tron, the brand has now presented the second model of the product 

line, which will go into production in 2021 as an SUV coupé. Both models will be important 

cornerstones of the electric strategy. 
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Customers can look forward to another major highlight coming next year. The four rings will be 

launching the Audi e-tron GT. Performance and an expressive design are the most important 

ingredients for the e-tron GT. It thereby emphasizes the sportiness of the brand and continues 

the success story of the Audi e-tron together with the electric Q models. 

 
 
 
 

Fuel/electric power consumption of the models named above:  

(Fuel/electric power consumption, CO2 emission figures and efficiency classes given in ranges depend on 

the selected equipment of the vehicle) 

Audi e-tron 55 quattro 

Combined electric power consumption in kWh/100 km (62.1 mi): 26.4–22.4 (WLTP); 23.1–21.0 
(NEDC); 
combined CO2 emissions in g/km (g/mi): 0 

 

Audi e-tron Sportback 55 quattro 

Combined electric power consumption in kWh/100 km (kWh/62.1 mi): 26.0–21.9 (WLTP); 

22.7–20.6 (NEDC);  

Combined CO2 emissions in g/km (g/mi): 0 
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The specified fuel consumption and emission data have been determined according to the measurement 
procedures prescribed by law. Since September 1, 2017, certain new vehicles are already being type-
approved according to the Worldwide Harmonized Light Vehicles Test Procedure (WLTP), a more realistic 

test procedure for measuring fuel consumption and CO2 emissions. Starting on September 1, 2018, the 

New European Driving Cycle (NEDC) will be replaced by the WLTP in stages. Owing to the more realistic test 

conditions, the fuel consumption and CO2 emissions measured according to the WLTP will, in many cases, 

be higher than those measured according to the NEDC. For further information on the differences between 
the WLTP and NEDC, please visit www.audi.de/wltp.  
 
We are currently still required by law to state the NEDC figures. In the case of new vehicles which have 
been type-approved according to the WLTP, the NEDC figures are derived from the WLTP data. It is possible 
to specify the WLTP figures voluntarily in addition until such time as this is required by law. In cases where 
the NEDC figures are specified as value ranges, these do not refer to a particular individual vehicle and do 
not constitute part of the sales offering. They are intended exclusively as a means of comparison between 
different vehicle types. Additional equipment and accessories (e.g. add-on parts, different tire formats, 
etc.) may change the relevant vehicle parameters, such as weight, rolling resistance and aerodynamics, 
and, in conjunction with weather and traffic conditions and individual driving style, may affect fuel 

consumption, electrical power consumption, CO2 emissions and the performance figures for the vehicle.  

 
Further information on official fuel consumption figures and the official specific CO2 emissions of new 
passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power consumption of 
all new passenger car models,” which is available free of charge at all sales dealerships and from DAT 
Deutsche Automobil Treuhand GmbH, Hellmuth-Hirth-Str. 1, 73760 Ostfildern, Germany, or at 
www.dat.de. 
 
 
 
 
 
 
 

 
The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets 
worldwide and produces at 16 locations in 11 countries. 100 percent subsidiaries of AUDI AG include Audi 
Sport GmbH (Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and 
Ducati Motor Holding S.p.A. (Bologna, Italy).  

In 2019, the Audi Group delivered to customers about 1.845 million automobiles of the Audi brand, 8,205 
sports cars of the Lamborghini brand and 53,183 motorcycles of the Ducati brand. In the 2019 fiscal year, 
AUDI AG achieved total revenue of €55.7 billion and an operating profit of €4.5 billion. At present, 90,000 
people work for the company all over the world, 60,000 of them in Germany. With new models, innovative 
mobility offerings and other attractive services, Audi is becoming a provider of sustainable, individual 
premium mobility. 
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